
The Source Book of Multicultural Experts 2014/2015 

As you focus on your target market, you may recognize the need for experts who have 

experience with your very specific Target Customers. The annual sourcebook will lead 

you to statistics, market experts, business leaders, and a deeper understanding of your 

market. The Source Book is published by Multicultural Marketing Resources, 

http://www.multicultural.com.  
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