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Acclaimed director Danielle Arbid's intimate coming-of-age story, PARISIENNE, 
screens at Rendez-Vous With French Cinema 

PARISIENNE introduces a luminous new talent, Manal Issa, as Lina, a young Lebanese woman coming of age in 
mid-90s Paris. Lina has come to Paris to study at university, but quickly finds herself on her own (in part due to the 
advances of a lecherous uncle, and in part due to her own adventurous spirit). Her beauty, intelligence, and 
remarkable self-possession see her through various odd-jobs and stays in shelters, as she navigates her new city, 
aided by unlikely friends and entranced lovers. Lina's status as a immigrant comes to the fore in an empowering 
conclusion that underscores the timely message of the film. The film had its world premiere at the 2015 Toronto 
International Film Festival, before screening at Palm Springs. PARISIENNE will have its New York premiere at 
Rendez-Vous With French Cinema in New York City on March 10th and 12th. For more information, 
visit http://www.filmlinc.org/festivals/rendez-vous-with-french-cinema. 

 
Multicultural Entertainment News Recommends: THE COLOR PURPLE with 
Grammy & Oscar Winner Jennifer Hudson, London Sensation Cynthia Erivo and 
Danielle Brooks from "Orange Is The New Black" 

From producers Scott Sanders Productions, Roy Furman, Oprah 
Winfrey, David Babani, and Tom Siracusa, THE COLOR PURPLE, directed by Tony Award winner John 
Doyle, began preview performances at Broadway’s Bernard B. Jacobs Theatre (252 W 45th Street) on November 10, 
2015, with an official opening night of  Thursday, December 10, 2015. Based on Alice Walker’s Pulitzer Prize winning 
novel and the Warner Bros. / Amblin Entertainment motion picture, THE COLOR PURPLE is adapted for the stage by 
Pulitzer Prize and Tony award winner Marsha Norman, with music and lyrics by Grammy award winners Brenda 
Russell, Allee Willis and Stephen Bray. THE COLOR PURPLE is an unforgettable story of enduring love and triumph 
over adversity.  With a fresh, joyous score of jazz, ragtime, gospel and blues, this stirring family chronicle follows the 
inspirational Celie, as she journeys from childhood through joy and despair, anguish and hope to discover the power 
of love and life. John Doyle’s critically acclaimed production opened in summer 2013 in London at the Menier 
Chocolate Factory. Now it comes to Broadway with an incredibly talented cast which includes Cynthia Erivo in the 
Starring Role of "Celie," Jennifer Hudson in the role of "Shug Avery", Danielle Brooks in the role of "Sofia", Isaiah 
Johnson in the role of "Mister," Joaquina Kalukango as "Nettie" and Kyle Scatliffe as "HARPO.” THE COLOR 
PURPLE has scenic design by John Doyle, costume design by Ann Hould-Ward, lighting design by Jane Cox, sound 
design by Gregory Clarke, and hair and wig design by Charles G. LaPointe. THE COLOR PURPLE features music 
supervision by Catherine Jayes and Music Direction by Jason Michael Webb. Casting by Telsey + Company/Justin 
Huff, CSA. For more information, visit www.colorpurple.com. 



 

   

 

 
Homecoming King: Hasan Minhaj’s One Man Show at The Cherry Lane 

In the tradition of 
Spalding Gray, John Leguizamo and Mike Birbiglia, Homecoming King is a one man show delivered as a “monologue 



meets stand-up-podcast” by Hasan Minhaj telling his immigrant story in this funny and touching Off-Broadway show 
now playing at The Cherry Lane theater in Greenwich Village. This show alternates performances with another type 
of immigrant story playing at the same theater, Colin Quinn in “The New York Story.” In the 80 minute “Homecoming 
King” Minhaj, the “Daily Show” correspondent and humorist, shares his heart-wrenching stories of growing up as a 
first generation Indian-American. It’s the story of, as he calls it, the “New Brown America” and he shares it as a kind 
of therapy that, he tells us, story telling can be.  “We’re all in thistogether” he says and, hoping to inspire others to tell 
their story, his website homecomingkingshow.com and social media outlets including @HasanMinhaj encourage 
interaction via #homecomingkingshow. The culture of “Log kya kahenge” or “What will People Think” informs his life, 
he explains.  It’s “the killer of every brown kid's dreams.”  In Spanish it’s “El quedirán", or What Will People Say as a 
fan and friend shares with him online.  This very personal connection with the audience happens thanks to the 
emotional resonance with anyone who experienced bullying, overbearing parents, early love confusion and 
heartbreak. When he shares his story of how he, a Muslim, married a girl from a Hindu family, a gasp from some in 
the audience told him that his  “Mishpucha” was at the show. For those that didn’t grasp the significance he compared 
the marriage to a Montague and Capulet. For the complete comedic history of NY and The American Dream from 
past to present we suggest an ultimate evening of a great double feature -- the 730 pm Colin Quinn telling of the NY 
experience followed by Hasan Minhaj at 930 pm. Homecoming King  runs through November 
15th. http://www.cherrylanetheatre.org/ By Lisa Skriloff 

 
 
“Archibald Motley: Jazz Age Modernist,” at New York’s Whitney Museum 
 “If you google ‘Harlem Renaissance images’ this is the painting (that will come up in your search),” said Richard J. 
Powell, the Duke University John Spencer Bassett Professor of Art and Art History and Dean of Humanities, as he led 
a tour at the Whitney Museum of the exhibit “Archibald Motley: Jazz Age Modernist.” Dr. Powell, whose expertise is in 
African American art, and theories of race and representation in the African diaspora, curated the exhibit, a forty-two 
painting retrospective of Archibald Motley’s career, which opened this month and will run through January 17, 
2016. Divided into six sections, the exhibition spans work from Chicago, Jazz Age Paris and Mexico of an artist The 
Whitney says “first achieved recognition of his dignified depictions of African Americans and people of mixed race 
descent, which challenged numerous contemporary stereotypes of race and gender,” and who, according to Powell, 
was both “an outlier and part of the community.” Painting titles give a glimpse of what awaits at this exciting and 
impactful exhibit: “After Fiesta, Remorse, Siesta”; “The Octoroon Girl”; “Self-Portrait (Myself at Work)”; “Blues, 1929”; 
“Saturday Night” (Nights in Bronzeville section) and “The First One Hundred Years: He Amongst You Who is Without 
Sin Shall Cast the First Stone; Forgive Them Father For They Know Not What They Do.” Presented in the museum’s 
8th floor Hurst Family Galleries of the striking building designed by architect Renzo Piano, the outdoor terrace facing 
the High Line at the other end of the floor overlooks one of the last remaining working meat packing companies, 
where a visitor can spot white coated workers at the truck bays. @whitneymuseum  #ArchibaldMotley Whitney.org By 
Lisa Skriloff Editor Multicultural Arts & Entertainment News 
 
 
New-York Historical Society to Transform Fourth Floor with New Women's History 
Center & Reinvisioned Collection Display 
The New-York Historical Society has revealed plans for the transformation of the Henry Luce III Center for the Study 
of American Culture on the fourth floor of its home on Central Park West, which will be redesigned to feature 
highlights from its collection, as well as a new center for scholarship focused on women’s history. The centerpiece of 
the reimagined fourth floor will be New-York Historical’s preeminent collection of Tiffany lamps, displayed in a 
sparkling glass gallery designed by architect Eva Jiřičná. Renovation of the fourth floor has begun and the space is 
scheduled to open to the public in early 2017. The Center for the Study of Women’s History will be an educational 
resource for scholars, students, and the public, as well as a venue for discussion and exchange focused on women’s 
history. The annual Diane L. and Adam E. Max Conference in Women’s History will convene scholars and thinkers to 
discuss topics concerning women’s issues and their relevance to broader movements. The inaugural conference will 
take place in March 2016 and will focus on the female-dominated garment industry. The Center will also co-host an 
online course on women and work, taught by Columbia University historian Alice Kessler-Harris. In addition, it will 
develop educational resources and opportunities for K–12 students on-site and online, enabling them to engage with 
primary sources and curricula focused on the history of women’s labor and social reform in New York. 
 
 
 
 



“Gored: A Love Story” and “El Cinco” at the 2015 Tribeca Film Festival 

Choosing between seeing a chick flick or a violent sports film? Two films on the schedule at the 2015 Tribeca Film 
Festival give you both in each. “Gored: A Love Story” from Spain and “El Cinco” a love story from Argentina both give 
the woman’s perspective as they “stand by their man” as the soccer captain of the Talleres team gets suspended for 
8 games for his red card behavior and Antonio Barrera earns the superlative “Most Gored Bullfighter in History.” 
Patón, the soccer captain, has his midlife crisis at 35, as he decides to retire, but what should he do for the rest of his 
life? Ale, his adorable wife, offers career suggestions, new business ideas (a bar? A lingerie store?), math lessons, 
English classes, and keeps him company on the roof deck in the middle of the night when he can’t sleep. When 
Patón’s father asks her what Patón says about his plan for retirement, she tells him that " Patón won’t talk about it. I 
wonder who he gets that from, her father-in-law says. Barrera’s wife, in this fascinating documentary, says “I never 
ask him when he is going to retire.” In the two films, I patiently watched the goals and gorings to get back to the real 
heroines, the wives. Their silence and silent actions keep their husbands anchored when their worlds are turned 
upside down. Ale knows when to cajole, tease, yell, kiss or, when she can’t convince him that they shouldn’t buy the 
expensive mustard while shopping together at the market, to simply take the jar out of the cart and put it back on the 
shelf when he isn’t looking. A sweet movie, El Cinco will delight you. In Gored, we see how, this time, the superlative 
“most” is not the “best.” The camera shows us his scars, under his chin, between his eyes, and works its way down 
his legs. Sometimes he’s the one being carried triumphantly out of the bullring lifted on shoulders while the bull gets 
dragged out by the hooves behind a tractor. Other times, a gored Antonio gets carried out under his arms and legs 
and rushed to the medical office/operating room that seems to be inside every Plaza de Toros. As he too, finally 
decides to retire, much to the relief of his wife, we see his traje de luces jacket in a specially built display case inside 
the family home in Salamanca.  By Lisa Skriloff, lisa@multicultural.com 

 
 
Diverse Programming at the 2015 Tribeca Film Festival, April 15-26, 2015 

The Tribeca Film Festival, 
founded in 2001, an annual celebration of film, music and culture, will be held this year on April 15-26 in New York. 
This year’s themes reflect the diversity of the film program including African American, Asian, Female Centric, 
Female Directors, Latin, LGBT, TFI Supported among others. The Tribeca Film Festival helps filmmakers reach the 
broadest possible audience, enabling the international film community and general public to experience the power of 
cinema and promote New York City as a major filmmaking center. It is well known for being a diverse international 
film festival that supports emerging and established directors. For more information visit: www.tribecafilm.com.  

African American Themed Films at the 2015 Tribeca Film Festival   



This year African American Themed Films include:  

§ The Greatest Catch Ever - the new short film from director Spike Lee that revisits the New York Giants’ 
epic Super Bowl XLII victory over the New England Patriots. The event is part of the “Tribeca Talks” panel 
series which was designed to bring film enthusiasts together with some of the most prolific directors, actors and 
industry leaders to explore a wide array of topics and spark a richer dialogue about film. 

§ A Ballerina's Tale – a documentary about the daily routine of Misty Copeland, the first African-American 
female soloist at New York’s American Ballet Theatre® in two decades, directed and written by Nelson George. 
(USA) 

 

§ CODE: Debugging the Gender Gap - directed by Robin Hauser Reynolds. (USA) CODE documentary 
exposes the dearth of American female and minority software engineers and explores the reasons for this gender 
gap. 

§ In My Father’s House – a  documentary directed by Ricki Stern and Annie Sundberg. (USA) After moving 
into his childhood home on Chicago’s South Side, Grammy Award–winning rapper Che "Rhymefest" Smith 
hesitantly sets out to reconnect with his estranged father, the man who abandoned him over twenty years ago. 

§ Mary J. Blige - The London Sessions – a documentary directed by Sam Wrench. (U.K., USA) Join Mary J. 
Blige in London, where over ten days she will record her 13th studio album. Featuring a behind-the-scenes look at 
her work sessions with some of Britain’s hottest recording artists, including Sam Smith, Disclosure, Emeli Sandé, 
Naughty Boy, and Sam Romans. 

Short Films:  

§ We Live This - The story of four boys from the projects who come together to pursue their dreams. 

§ Stop – A young man's livelihood is put to the test when the police stop him on his way home from practice. 

§ The Trials of Constance Baker Motley Spans the legal career of the first black woman voted NY State 
Senator, from working closely with Thurgood Marshall at the NAACP Legal Defense Fund to being appointed to 
the federal bench by President Lyndon Johnson.  

 
Asian Themed Films at the 2015 Tribeca Film Festival 
 
This year, Asian Themed Films include:  
 

§ All Eyes and Ears, a documentary directed and written by Vanessa Hope. (China, USA). When former Utah 
governor Jon Huntsman was appointed United States Ambassador to China, the charming career politician arrived 
at his new post with his entire family—including his adopted Chinese daughter, Gracie. Huntsman's diplomatic 
struggles and triumphs are explored in the broader context of China’s relationship with the rest of the world, and 
intersected with Gracie's personal experience living in China as a Chinese-American. 

§ The Birth of Saké, a documentary directed by Erik Shirai. (USA). Traditional and labor-intensive, the 
production of Saké has changed very little over the centuries. Erik Shirai’s love song to the artisans who have 
dedicated their lives to carrying on this increasingly rare artform follows the round-the-clock process for six straight 
months, offering a rare glimpse into a family-run brewery that’s been operating for over 100 years. 

§ Stranded in Canton (Nakangami na Guangzhou), a narrative directed by Måns Månsson, co-written by 
Måns Månsson, Li Hongqi, and George Cragg. (Sweden, Denmark, China). Lebrun is an entrepreneur from The 



Democratic Republic of Congo who goes to China intent on making a fortune selling political T-shirts. When things 
don’t go as planned Lebrun spends more time in karaoke bars and falling in love than he does on business. 
Somewhere between documentary and fiction, this fascinating story explores new trade routes and their impact in 
two separate continents.  

 

Latin Themed Films at the 2015 Tribeca Film Festival 

This year Latin Themed Films include:  

§ Aloft – directed and written by Claudia Llosa(Latina filmmaker). In parallel narratives, single-mother Nana 
(Jennifer Connelly) has a mysterious experience at the hands of a traveling healer, years later her troubled son 
Ivan (Cillian Murphy) sets out in search of his now absent mother. Academy Award®–nominee Claudia Llosa’s 
(The Milk of Sorrow) decade-spanning family drama is a dreamlike rumination on faith, forgiveness, and family, set 
against an otherworldly frozen landscape. 

§ Bare – directed and written by Natalia Leite (Latina filmmaker) Sarah’s (Dianna Agron) mundane life in a 
Nevada desert town is turned upside down with the arrival of Pepper (Paz de la Huerta), a mysterious female 
drifter, who leads her into a life of seedy strip clubs and illicit  drugs. Their passion inspires Sarah to break free of 
her past and seek out a new life of her own. 

 

§ Cartel Land –A portrait of two men, both leaders of small paramilitary groups that police different sides of 
the Mexican drug war. With unprecedented access, this film brings forward deep questions about the breakdown 
of order and entanglement of modern-day vigilante movements at a time when the government cannot provide 
basic security for its people. 

§ Lucifer –An angel falling from heaven to hell unexpectedly lands in a Mexican village where his presence 
affects the villagers in surprising ways. Inspired by the biblical story, Lucifer is a mesmerizing, moving, and unique 
exercise in form, presented in the director’s own format, Tondoscope. 

§ Scherzo Diabolico – Armed with a fine-tuned chokehold and penchant for piano sonatas, a wearied 
accountant breaks his mild-mannered routine when he kidnaps a young woman. What starts as a carefully 
calculated plan soon crescendos into his worst nightmare. 

 

 
Tribeca Film Institute’s® Historic Tribeca All Access® Program Expands to 
Include Interactive Storytellers through $200,000 Grant from MacArthur 
Foundation 

Tribeca Film Institute (TFI) will expand its Tribeca All Access (TAA) program to include grants and resources for 
interactive storytellers statistically underrepresented in the media maker community, made possible by $200,000 in 



support from the John D. and Catherine T. MacArthur Foundation. Since 2004, the diversity-focused TAA program 
has served as TFI’s premiere scripted and documentary filmmaker program, specializing in providing a range of 
programming for storytellers who create groundbreaking films that bring unheard voices to the mainstream. As a 
result of this expansion, TFI will implement three new programming initiatives under TAA: an Interactive Prototype 
Fund, a workshop for TAA Interactive grantees and a dedicated TAA hackathon. These initiatives will also broaden 
the program’s diversity of artistic mediums and create engaging and infinitely ‘share-able’ work to inspire dialogue 
and action about issues facing our society. Submissions for the inaugural Interactive Prototype Fund, which aims to 
build new bridges between technology and filmmaking, opened on January 8th. The grant will encourage the 
development of exceptional and novel ideas from applicants for projects, rather than work that is already in 
development. The second programming initiative is the residential workshop, which will be offered to TAA Interactive 
grantees and will run for three consecutive days during Fall 2015. Led by an experienced facilitator and TFI staff, this 
workshop will allow the grantees to engage with their projects and build community with each other in order to 
encourage more collaboration in this emerging space. Lastly, to amplify the message of the work being achieved 
through the TAA Interactive grants, TFI will design an audience-facing hackathon to rapidly prototype projects around 
a central issue or theme. TFI, in partnership with The MacArthur Foundation, will develop the topic and programming, 
which will reflect the organizations’ mutual goals for social impact. This hackathon will be held over a 4-5-day-long 
workshop with an emphasis on the final product. The participants will be different from the Interactive Prototype Fund 
grantees, and will be selected with an eye towards diversity in recognition of the serious lack of diversity in the 
technology field. For more information and Rules & Regulations on the grants, please visit Tribeca Film 
Institute website, https://tribecafilminstitute.org/pages/taa_interactive_rules_and_regulations. 

 
“The Last Laugh: An Alternate History of Spanish Comedy,” Film Series at New 
York’s Film Society of Lincoln Center, December 12-18, NYC 
The Film Society of Lincoln Center will present “The Last Laugh: An Alternate History of Spanish Comedy,” a series 
focusing on the tradition of grotesque humor throughout the history of Spanish cinema, from December 12-18, and 
will include appearances by Santiago Aguilar, José Luis Cuerda, Isaki Lacuesta, and Óscar Pérez. Politically 
charged, with healthy doses of black humor, the films in the series portray how drastically Spanish culture and society 
have changed over the last 60 years at the same time that they show how many aspects of Spain have hardly 
changed at all. The series includes: "20 Centimeters" by Ramón Salazar, "Amanece, que no es poco" by José Luis 
Cuerda, “Astronauts" by Santi Amodeo, "Holy Thriller" by María Cañas, "Caution to the Wind" by Isaki Lacuesta, 
"Justino: A Senior Citizen Killer" by Santiago Aguilar and Luis Guridi, "The Last Circus" by Álex de la Iglesia, 
"Mommy’s a Fool" by Santiago Lorenzo and several classics including "El verdugo" by Luis García Berlanga. For 
more information, visit filmlinc.com. 
 
 
 
New Gloria & Emilio Estefan Musical ON YOUR FEET! Sets Broadway Dates 

James L. Nederlander, Estefan Enterprises, Inc and Bernie Yuman announced that ON YOUR FEET! – a new 
musical based on the life story of seven-time GRAMMY® winning international superstar Gloria Estefan and her 
husband, producer-musician-entrepreneur Emilio Estefan – will have its Opening Night on Broadway on Thursday, 
November 5, 2015, withpreview performances beginning Monday, October 5, 2015 at the Marquis Theatre in New 
York City. ON YOUR FEET! is the story of two people who—through an unwavering dedication to one another and 
their pursuit of the American dream—showcased their talent, their music and their heritage to the world in a 
remarkable rise to global superstardom. Set to Gloria’s chart-topping hits such as “Rhythm Is Gonna Get You,” “1-2-
3,” “Mi Tierra,” and “Conga,” in addition to new music penned by the Estefans, the show will be choreographed by 
four-time Drama Desk nominee Sergio Trujillo (Jersey Boys, Memphis) with a book by two-time Drama Desk nominee 
Alexander Dinelaris (The Bodyguard Musical, Zanna Don't). The musical, directed by two-time Tony Award® winner 
Jerry Mitchell (Kinky Boots, Hairspray), will land on Broadway following a five-week World Premiere engagement at 
the Oriental Theatre in Chicago, from June 2 – July 5, 2015. The production also launched an international casting 
search, Reach Gloria (#ReachGloria) which offered performers around the world a chance to audition for all roles in 
the Broadway cast of ON YOUR FEET! by submitting audition videos online at www.OnYourFeetMusical.com. 

 
 
News Blurb: Alex and Andrew Smith's new film “Winter In The Blood” 



The film is based on the Acclaimed Novel by James Welch. Directors Alex and Andrew Smith, in their first movie 
since The Slaughter Rule, (which introduced the world to Ryan Gosling and Amy Adams) have made a film that is 
true to the lyrical and unflinching spirit of James Welch’s classic 1974 novel of Native American life. The film was shot 
in the badlands of Montana and is accompanied by an unforgettable score from the acclaimed Austin band, Heartless 
Bastards and features brand new songs by Robert Plant, Cass McCombs, Cowboy and Indian and Black Prairie, 
among other musical artists. Associate produced by Sherman Alexie, a Spokane/Coeur d'Alene Indian who grew up 
on the Spokane Indian Reservation, and is an internationally renowned Native American writer, poet, screenwriter 
and filmmaker.The film will be released by Kino Lorber in NYC at the IFC Center on August 20th with rollout to follow. 

 
Tribeca Film Institute Announces 150K in Grants to Outstanding 
Underrepresented Filmmakers 

The Tribeca Film Institute (TFI) today announced ten promising new film 
projects selected for the 11th annual Tribeca All Access (TAA) program. The TAA program supports filmmakers from 
statistically underrepresented communities and will grant each project $15,000, as well as offer year-round support, 
guidance, and resources to help filmmakers complete them.  This year’s winners boast an especially diverse 
collection of stories, including:  

§ Jean of the Joneses – Writer and Director Stella Meghie shares the story of a girl from a dysfunctional family 
of Jamaican women who have happily sent all the men in their lives running for the past 30 years. 

§ The Moni Yakim Legacy Project: Written, Produced and Directed by Rauzar Alexander ( M.F.A. in Film 
Directing at Tisch, graduate of the University of Michigan with an honors degree African American and African 
Studies) this film shares a rare look into a master and pioneer of theatrical movement who recounts his own 
evolution and the inception of the Juilliard Acting School.  

§ Falcon Lake -- Written by Sara Seligman and Thomas Bond; Directed by Sara Seligman; this story follows 
Ester who runs a bed-and-breakfast near the USA/Mexico border with her overbearing mother, Teresa. One day, 
two drug runners invade their home.  The women are faced with a choice, one that is further complicated by a 
terrifying secret the women share – one that will ultimately reveal who really is in charge of the house. 

 “These projects come from a multicultural group of talented artists immersed in their local communities and 
dedicated to telling those communities’ stories” said Ryan Harrington, Vice President, Artist Programs. 

About the Tribeca Film Institute (http://www.tribecafilminstitute.org):The Tribeca Film Institute champions 
storytellers to be catalysts for change in their communities and around the world.  Through grants and professional 
development programs, TFI supports a diverse, exceptional group of filmmakers and media artists, providing them 
resources needed to fully realize their stories and connect with audiences.  The Institute’s educational programming 
leverages an extensive film community network to help underserved New York City students learn filmmaking and 
gain the media skills necessary to be productive citizens and creative individuals in the 21st century.  Featuring 
hands-on training and exposure to socially relevant films, the Institute administers programs to more than 25,000 
students annually.  TFI was founded by Robert De Niro, Jane Rosenthal, and Craig Hatkoff in the wake of September 
11, 2001 and is a 501(c)(3) year-round nonprofit arts organization. 

 
News Blurb: The Film Society of Lincoln Center Announces Lineup for the 21st 
Edition of “Spanish Cinema Now”, December 7-16 
The Film Society of Lincoln Center announces the lineup for the 21st edition of “Spanish Cinema Now”, December 7-
16, featuring the latest films from Spain, as well as a salute to surrealist master, Luis Buñuel. Kicking off this year’s 
series is Spain’s official Foreign Language Oscar submission, Pablo Berger’s “Blancanieves”, a silent retelling of 
Snow White, complete with a traveling troupe of bullfighting dwarves. Closing out the festival is director Alvaro 
Longoria’s “Sons of the Clouds”, the newest film featuring Academy Award-winning actor Javier Bardem who takes 
audiences on a journey to the Western Sahara, where the Sahawai people wait for permission to return to their 
ancestral lands. Spanish Cinema Now will feature a selection of films celebrating the director, producer and 
screenwriter, Luis Buñuel. The sidebar includes “Tristana”, starring young screen siren Catherine Deneuve. The Film 
Society of Lincoln Center will also present a one-week theatrical run of Buñuel’s 1972 hit, “The Discreet Charm of the 



Bourgeoisie” to celebrate the film’s 40th anniversary. The Instituto Cervantes New York will also be hosting lectures 
and special screenings to celebrate Buñuel on December 11-14. Tickets are now on sale both at the box office and 
online at www.filmlinc.com. 
 
 
News Blurb: World Premieres in Dance, Music and Opera Anchor Harlem Stage’s 
30th Anniversary Season, NYC 

Harlem Stage announced highlights of its 30th Anniversary season, including world-premiere performances 
commissioned through its WaterWorks program by well-known artists of color working in dance, music, opera and 
more.  A national leader in producing and presenting, Harlem Stage will premiere the commissioned works this fall 
and next spring, along with its ongoing mix of diverse and intriguing artistic programs in various disciplines. “These 
exciting premieres showcase what’s wonderful about providing new opportunities of artistic expression by artists of 
color who may not otherwise have had a chance to fully realize and present  their ideas on  stage,” says Harlem 
Stage Executive Director Patricia Cruz.  Premieres in Harlem Stage’s 2012/2013 season year include  “Holding It 
Down: The Veterans Dreams Project” and “Sleep Songs”, a two-part musical and poetic distillation of the dreams and 
nightmares of veterans of color from the Iraq and Afghanistan conflicts on the one hand and the response from those 
affected by the conflict in Iraq; “Pavement”, a dance/theater work inspired by the seminal 1980s John Singleton film 
“Boyz N The Hood” by choreographer Kyle Abraham, who says the work “examines the state of Black males and the 
communities that have shaped them”; “We Insist! – Freedom Now Suite”, a new dance/music work conceived by 
Alexa Birdsong and choreographed by Ayo Jackson that reinterprets the 1963 Max Roach jazz suite on the occasion 
of the 150th anniversary of the Emancipation Proclamation.; “Makandal”, an ambitious new contemporary opera 
produced by Harlem Stage presented in English, Creole and Spanish inspired by the life of the revolutionary 18th 
Century Haitian leader and the relentless pursuit of freedom by the generations that followed him. Harlem Stage 
dedicates resources from its WaterWorks program to develop groundbreaking new work, or “art that reverberates,” as 
its current season theme indicates. For more information, visit www.harlemstage.org. 

 
News Blurb: The Apollo Announces a Special Engagement of “Ask Your Mama” 
with Jessye Norman and the Roots, March 23rd, NYC 

The Apollo Theater and the Manhattan School of Music in New York collaborated and announced the first show of 
“Ask Your Mama” crafted by Emmy Award-winning composer Laura Karpman and Grammy winner Jessye Norman 
will be on March 23, 2013 for Apollo’s 2012-13 season. “Ask Your Mama” is a 90-minute sonic tapestry of music, film, 
and spoken word by EmmyAward- winning composer Laura Karpman based on Langston Hughes’s “Ask Your Mama: 
12 Moods for Jazz” that bursts the boundaries of time, place, and verbal expression to trace the currents and 
tributaries of cultural diasporas. This is the first time the work is being performed at the Apollo stage, a  fitting home 
for the piece as it is just blocks away from the Harlem home of Langston Hughes, one of the foremost figures in the 
Harlem Renaissance. The performance will feature the Manhattan School of Music Chamber Sinfonia conducted by 
George Manahan, who also conducted the sold-out world premiere at Carnegie Hall and a subsequent performance 
at the Hollywood Bowl. The Apollo is a national treasure that has had significant impact on the development of 
American culture and its popularity around the world. Tickets are $35, $55, $75 and $125 (VIP Tickets) and will go on 
sale Monday, Nov 19th at 10 a.m. through Ticketmaster. Visit www.apollotheater.org. 

 
News Blurb: 13th New York International Latino Film Festival Returns, August 13-
19, NYC 

The 13th Annual New York International Latino Film Festival (NYILFF), the premier Latino film festival in the country, 
runs from Monday, August 13 through Sunday, August 19, 2012 at the Chelsea Clearview Cinemas, NYC. The 
festival features U.S. and International features, documentaries and shorts.  Panels, red carpet premieres, celebrity 
appearances and free outdoor screenings. Launched in 1999, the New York International Latino Film Festival 
(NYILFF) mission is to showcase the works of the hottest emerging Latino filmmaking talent in the U.S. and Latin 
America, offer expansive images of the Latino experience, and celebrate the diversity and spirit of the Latino 
community. NYILFF presented by HBO™, is the only film event to have had the endorsement of Mayor Michael 
Bloomberg’s NYC Latin Media and Entertainment Commission since its formation in 2003. For tickets and more 
information, visit nylatinofilm.com. 



 
News Blurb: The Apollo Cultural Exchange Series Presents A Celebration of 
June’s Black Music Month Starring African Reggae Star Tiken Jah Fakoly, June 
16th, NYC 

In recognition of Black Music Month in June 2012, the Apollo Theater’s Cultural Exchange Series will celebrate over 
50 years of reggae music with a special concert starring African Reggae icon Tiken Jah Fakoly on Saturday, June 
16th at 8pm. Known for his politically charged lyrics, Tiken Jah Fakoly is the premier artist in African reggae and has 
often been called the African Bob Marley, drawing comparisons to the reggae legend for his soulful vocals, the 
revolutionary messages in his music, and his mastery of roots-reggae. The world music star has sold out stadiums 
and venues all over Europe and Africa and will now make a rare trip to the United States for his first ever appearance 
on the legendary Apollo stage, where he will perform classics and material from his latest album, the critically 
acclaimed  African Revolution. This special Cross Cultural concert coincides with the 50thanniversary of Jamaica’s 
independence, a milestone that has brought international attention to reggae music’s evolution, its impact on popular 
culture around the world, and the international sub-genres it has inspired, including African reggae. The Apollo’s 
Cross Cultural Exchange presentations focus on music, artists, or projects representing diverse cultures that may be 
U.S. or internationally-based.  Many of the artists presented represent cultural communities in Harlem and Upper 
Manhattan, including artists of Dominican, Puerto Rican, Senegalese, Ivorian and Malian cultural heritage. This show 
will also feature popular New York City based reggae outfit The Cannabis Cup Band. Based on its cultural 
significance and architecture, the Apollo Theater received state and city landmark designation in 1983 and is listed on 
the National Register of Historic Places. Tickets are on sale ($25 to $55) at the Apollo Theater Box Office. The Apollo 
in New York City is a national treasure that has had significant impact on the development of American culture and its 
popularity around the world. For more information, visit www.apollotheater.org. 

 
News Blurb: The Broadway League Launched Viva Broadway, NYC, May 11 

The Broadway League has created Viva Broadway, a 
new audience development partnership with the Hispanic community, to help bridge the world of Broadway with 
Latino audiences around the country. The long-term initiative aims to increase awareness about Broadway while 
culturally enriching lives, bringing families together, and building new careers in the theatre. A National Advisory 
Board of industry and cultural notables has been formed to help strategize and spread the word about all that 



Broadway has to offer this growing and vibrant community. Carlos Manzano, executive director of New York City’s 
Latin Media and Entertainment Commission states, "Our mission is to make New York City the capital of Latin media 
and entertainment. And this great Commission is proud to endorse the Broadway League's Viva Broadway initiative 
to bring the world of Broadway to the Latin community." The goal is to draw from an untapped market while making 
Broadway more relevant to Hispanic families and their lifestyles. An objective is to work with and support Hispanic 
media outlets in their coverage of Broadway to increase awareness and awaken a desire to attend shows. The 
initiative will include education on all things Broadway such as how to buy Broadway tickets, how to find out what’s 
playing, who’s on stage, and more. For career development, Viva Broadway will create Broadway Speakers Bureaus 
and workshops in order to expand awareness of jobs in the theatre to high schools and colleges. For more 
information, visit http://www.livebroadway.com/. 
 
11th Annual Tribeca Film Festival, April 18 – April 29, NYC 
The 11th annual Tribeca Film Festival took place in Lower Manhattan from April 18-April 29, 2012. The Tribeca Film 
Festival is well known for being a diverse international film festival that supports emerging and established directors 
and helps filmmakers reach the broadest possible audience, enabling the international film community and general 
public to experience the power of cinema and promote New York City as a major film-making center. The Tribeca 
Film Festival has screened more than 1,300 films from more than 80 countries since its first edition in 2002. A 
sampling of the themes and genres featured at the festival include African American, Asian, border crossing, female 
directors, Hispanic, Latino, Jewish, LGBT and Middle Eastern. Films included this year are “Trishna” by Michael 
Winterbottom; “Booker’s Place: A Mississippi Story” by Raymon De Felitta;“The Girl” by David Riker; “Una Noche” by 
Lucy Mulloy; “Chicken with Plums” by Marjane Satrapi and Vincent Paronnaud; “Elles” by Malgoska Szumowska; “All 
In (La Suerte En Tus Manos)” by Daniel Burman and Sergio Dubcovsky; “Babygirl” by Macdara Vallely; “You Sister’s 
Sister” by Lynn Shelton and “El Gusto” by Safinez Bousbia. With the creative community known as Tribeca All 
Access (TAA), the careers of directors and screenwriters are promoted from diverse backgrounds through 
professional guidance and with grants of $15,000. Each year, TAA selects 10 new projects for support and the 
program has supported more than 225 films and hundreds of talented filmmakers who self-identify as members of 
traditional ethnic minorities or who are women working in the field. The Tribeca Film Institute Latin America Media 
Fund is another support for video artists living and working in the Caribbean, Mexico, Central and South America. For 
more information, visit http://www.tribecafilm.com 
 
 
News Blurb: “Una Noche” and “Babygirl” are stand outs at the 2012 Tribeca Film 
Festival, NYC, April 19-27 Two standout films at this year’s edition of the Tribeca Film Festival will channel 
the inner Hispanic teen in any viewer. Puerto Rican Lena in the Bronx in “Babygirl” and Lila in Cuba in “Una Noche” 
face disparate, heart-wrenching challenges that will impact and inform their lives forever. In “Una Noche,” Lila, her 
twin brother Elio and his friend, Raul hatch a plan to escape to Miami from a broken Cuba, while innocent Lena in 
“Babygirl” has her plan to escape from the advances of her mother’s boyfriend. “Una Noche” written and directed by 
Lucy Mulloy and shot in Cuba and “Babygirl” written and directed by Macdara Vallely will be presented at the 2012 
Tribeca Film Festival in New York, NY as follows: “Una Noche” Thursday, April 19th – 9:00PM; Friday, April 20th – 
7:00PM; Tuesday, April 24th – 3:45PM and Friday, April 27th – 5:30PM. “Babygirl” Thursday, April 19th – 9:00PM; 
Saturday, April 21st – 12:00PM and Friday, April 27th – 9:00PM.  Lucy Mulloy, a student academy award-nominated 
writer/director and Oxford alumna in Politics, Philosophy, and Economics, is a recent graduate of NYU’s Graduate 
Film Division based between NYC, London and Havana, Cuba. Macdara Vallely was born in Ireland. His first feature 
film, “Peacefire,” was adapted from his Edinburgh Fringe First award-winning play and won several international 
awards, including Galway Film Fleadh, the European First Feature Festival at Angers, and the Annonay Film 
Festival.  Powerful in their own way these are two films not to be missed. For more information, 
visit http://www.unanochefilm.com. 
 
News Blurb: A Spanish Comedy, “Casa de mi Padre” Opens Friday, March 16, 
2012, Nationwide  

Casa de mi Padre is a Spanish comedy starring Will Ferrell, Diego Luna, Gael Garcia Bernal, Genesis Rodriguez, 
Efren Ramirez, and Pedro Armendariz Jr. Armando Alvarez (Will Ferrell) has lived and worked on his father's ranch in 
Mexico his entire life. As the ranch faces financial strains, Armando's younger brother Raul (Diego Luna) shows up 
with his new fiancée, Sonia (Genesis Rodriguez) and pledges to settle all his father's debts. It seems that Raul's 
success as an international businessman means the ranch's troubles are over, but when Armando falls for Sonia, and 
Raul's business dealings turn out to be less than legit, the Alvarez family finds themselves in a full-out war with 
Mexico's most feared drug lord, the mighty Onza (Gael Garcia Bernal). Casa de me Padre is a Nala & Gary Sanchez 



production distributed by Pantelion Films and is in Spanish with English subtitles. For more information, 
visit: http://casademipadremovie.com/ 

 
The Film Society of Lincoln Center Presents the 20th edition of Spanish Cinema 
Now 

From December 9-22, 2011, the Film Society of Lincoln Center will present the 20th edition of Spanish Cinema Now.  
The series will feature the latest films from Spain as well as a special tribute to the legendary director, Luis García 
Berlanga. Highlights from this year’s films include the opening night screening of Nacho Vigalondo’s sci-fi thriller 
“Extraterrestrial,” Mireia Ros’ Catalan documentary, “Barcelona Before” and the Galician film “Crebinsky,” directed by 
Enrique Otero. A new generation of Spanish comedy is also well represented in this year’s edition of Spanish Cinema 
Now, with Santiago Segura’s “Torrente 4: Lethal Crisis”, the latest film in the Torrente series. Filmmakers and actors 
from these films and others will also be present.  The centerpiece of the line-up will be a 10-film tribute to the late Luis 
García Berlanga, who revolutionized Spanish cinema in the fifties and early sixties. Beyond being important 
documents of the growing social resistance to Franco, Berlanga’s films exhibit an extraordinary humor that seem to 
propel the often madcap tales into more general, timeless observations on the human condition.  Spanish Cinema 
Now is presented by the Film Society in collaboration with the Spanish Film Institute (ICAA) in Madrid and the 
Instituto Cervantes in New York.  Tickets went on sale both at the box office and on-line on Thursday, November 24.  
Most public and press screenings will be held at the Film Society of Lincoln Center's Walter Reade Theater.  To learn 
more, visit http://www.filmlinc.com/films/series/spanish-cinema-now. 

 
Feature Article: "Hugh Jackman Back on Broadway" 

An Indigenous Australian didgeridoo player and a maracas shaking ensemble dancer sharing a Broadway stage with 
the gold lame wearing song and danceman movie star: it's "Hugh Jackman Back on Broadway." Travel through the 
life and loves of Hugh Jackman over a thoroughly entertaining and engrossing 2 hours and 20 minutes as he shares 
with the audience his favorite musical numbers in song (and tap dance) from movies he loved as a child (or starred 
in), pays tribute to his wife and his father through childhood and family stories, and honors the Aboriginal heritage of 
his beloved Australia. "Luck Be a Lady," "Singing in the Rain," "I Go to Rio," "Mack the Knife," and "I Got Rhythm," 
are just a few of the numbers that had us snapping our fingers (at his request) and clapping along. He told tales from 
his work in movies as Wolverine in the X-Men series, Kate & Leopold, and Happy Feet musicals The Boy from Oz  
and Carousel. As he described his experiences living in the Outback during the filming of Baz Luhrmann's  Australia, 
down the aisle and onto the stage come Clifton Bieundurry a vocalist and foundation artist for Nomad Two Worlds 
who performs in his traditional Walmajarri language;  two didgeridoo payers, Paul Boon,  from Western Australia who 
also owns and curates a gallery specializing in sales of Indigenous Australian art, and Nathan Mundraby a 
descendant of the Yidinji rainforest people and Lama Lama tribe of Thaypan Country in Queensland;  and Olive 
Knight, a  vocalist who Hugh Jackman introduced as an Aboriginal Treasure. It was she, he said, who was invited by 
the Prime Minister of Australia to attend the "Apology" in 2008 for 200 years of mistreatment of the Aboriginal peoples 
by the Australian government. Tickets (performances now through Jan 1, 2012) and info 
at http://www.hughjackmanonbroadway.com. by Lisa Skriloff 

 
At MoMA NYC: Arab Cinema from the 1960s to Now. October 5-23 

 The Museum of Modern Art in New York City and ArteEast present the second annual installment of Mapping 
Subjectivity: Experimentation in Arab Cinema from the 1960s to Now, Part II, running October 5-23, 2011, in The Roy 
and Niuta Titus Theaters. The three-year film series aims to map a largely unknown heritage of personal, artistic, and 
sometimes experimental cinema from the Arab world. The works selected for the second edition of Mapping 
Subjectivity hail from Algeria, Egypt, Lebanon, Morocco, Palestine, Syria, Tunisia, Qatar, and the UAE, and they 
reflect a diversity and richness of voices and of imaginative visual languages. Mapping Subjectivity is co-organized by 
The Museum of Modern Art and ArteEast, and is curated by Jytte Jensen, Curator, Department of Film, MoMA, and 
Rash Salti, Senior Director, ArteEast and presented in association with the Abu Dhabi Film Festival. For more 
information, visit http://www.moma.org/visit/calendar/films/1206. 

 



 
 
 
Ricky Martin to Perform Nov 26 at Fontainebleau’s BleauLive Performance Series  

Fontainebleau Miami Beach, having hosted celebrated performers from Frank 
Sinatra and Elvis Presley to Jackie Gleason and in more recent years Lady Gaga and Katy Perry, announced the 
launch of BleauLive, performance series that bring today’s top recording artists and acts to the resort for one of a kind 
vacation experiences. Pop sensation Ricky Martin will be the resort’s next headliner, performing one last time over 
Thanksgiving Weekend before he heads to New York City to star as Che in the Broadway revival of Andrew Lloyd 
Weber’s “Evita.” BleauLive officially launched this past Labor Day weekend with a performance and meet and greet 
by hip hop artist Pitbull. The November 26 weekend packages start from $329 per night; VIP Packages are available 
as well with inclusive of Meet & Greet with Ricky Martin on November 25.  BleauLive crafts a fully immersive 
weekend where, in addition to attending a performance, guests will be offered a number of “surprise and delight 
moments” including special events in the resort’s entertainment venues including LIV and Arkadia along with special 
opportunities for exclusive interaction with the featured artist. “The launch of our new BleauLive performance series is 
an organic extension of the rich history the resort has had hosting top artists,” noted Jeffrey Soffer, Executive 
Chairman, Fontainebleau Miami Beach. “The continued success of this new program will help to solidify 
Fontainebleau Miami Beach in entertainment history while also propelling the resort to the top of the ‘must stay’ list in 
the country.” Room packages can be obtained by booking online at www.BLEAULIVE.com or by calling 800-
584-8886. 

 
The Film Society of Lincoln Center Presents Latinbeat Film Festival 2011 

The Film Society of Lincoln Center presented the 12th edition of Latinbeat, the 
oldest (and first) Latin American film festival in New York City, from August 10th through August 24th, 2011. 
Featuring films from 11 different Latin American countries and just as abundant an array of genres and styles, 
Latinbeat continues to follow the latest trends of filmmaking in Latin America by showcasing both up-and-coming 
directors and internationally recognized filmmakers. Films ranged from romantic comedies, classic thrillers, coming of 
age stories, animation and documentaries. This year’s program also featured two special screenings with live musical 
accompaniment: The Stoessel Expedition and Mojica Marin’s This Night I Will Possess Your Corpse. There was also 
a Panel Presentation entitled, “Central American and Caribbean Cinema Today,” where Latinbeat filmmakers 
discussed innovative and hybrid forms of film production in the region. Notable films included Mount Bayo, Norberto’s 
Deadline and Querida Voy a Comprar Cigarrillos y Vuelvo. For more information visit: www.Filmlinc.com. 



 
 
Harlem Stage’s Fall Film Series: Harlem Stage on Screen 

Harlem Stage, one of the 
country’s leading producers and presenters of film and performances by artists of color, presents a slate of 
provocative and insightful films as part of its Fall 2011 Season that spotlight issues of global and local import.  Each 
night in the series offers a short film, followed by the feature presentation and then a Q&A with the filmmaker. The 
films reflect political, sexual, ethnic and racial issues that affect people of all ages all over the world. “The films we’ve 
chosen to premiere at Harlem Stage this season offer cultural critiques with the capacity to transform the way we 
think about ourselves and each other,” says Harlem Stage Executive Director Patricia Cruz. For 30 years Harlem 
Stage has been one of the nation’s leading arts organizations, having achieved particular distinction through 
commissioning and presenting innovative works by artists of color and facilitating a productive engagement with the 
communities it serves through the performing arts. Its education programs each year provide 10,000 New York City 
children with access to a world of diverse cultures through the performing arts. Harlem’s Stage’s Fall 2011 Season 
begins September 22- December 7th. To view the film schedule visit www.HarlemStage.org  or call the Box 
Office at 212-281-9240 ext. 19 or 20 to purchase tickets.  

 
The New York International Latino Film Festival  

The New York International Latino Film Festival (NYILFF) 12th edition took place from 
August 15-21, 2011 in New York City. NYILFF presented over 100 features, documentaries and short films in English 
and Spanish, which reflect America’s cultural diversity. Hollywood stars who were invited and expected to attend 
include: Andy Garcia, Edward James Olmos, Jennifer Exposito, Danny Glover, Yareli Arizmendi, and many more. 
The film festival kicked off with Cinema Under the Stars, a free outdoor screening on Monday, August 15. The 
NYILFF’s mission is to showcase the works of the hottest emerging Latino filmmaking talent in the U.S. and Latin 
America, offer expansive images of the Latino experience, and celebrate the diversity and spirit of the Latino 
community. For more information visit: nylatinofilm.com. 

 
 
 
 
 



 
 
Providence Latin American Film Festival (PLAFF), September 15-18 

In its 19th year, the Providence Latin American Film Festival 
(PLAFF) is scheduled from September 15-18, 2011, in Providence, RI. As the first Latin American Film festival to 
present juried awards, PLAFF offers residents of and visitors to the Northeast an introduction to a variety of Hispanic 
films.  Throughout the years, PLAFF has screened more than 650 feature films, shorts, documentaries and 
animations, many of which have gone on to receive national awards. A cultural organization that believes in teaching 
understanding and appreciation of the Latin American experience through film and culture, PLAFF offers photo 
exhibits, media workshops for children and youth, music and dance performances, and many other events. The 2011 
PLAFF will feature more than 15 films with admission to each film only $7.00. For more information on the film 
festival or hotel package, visit www.plaff.org. 

 
Tribeca Film Institute and Tribeca All Access Award Winners and Heineken Voces 
Grant Partnership Announced 

The Tribeca Film Institute (TFI) announced several program award winners and grantees at the TFI Awards 
Luncheon at Riverpark NYC during the 2011 Tribeca Film Festival. Two winners of the Tribeca All Access (TAA) 
Creative Promise Awards presented by Time Warner; seven new TAA alumni grants and fellowships; four winners of 
the Latin America Media Arts Fund; and four grantees supported by Insurgent Media for the inaugural TFI 
Documentary Fund were all presented today, totaling $125,000 in funds.  Now in its eighth year, the Tribeca All 
Access Program continues its success of fostering and nurturing relationships between film industry executives and 
flourishing filmmakers. This year, twelve filmmakers were selected from a pool of more than 376 submissions to 
participate in this year’s awards. This expanded program is meant to encourage women and minority filmmakers to 
showcase their talent in the industry.  Additional information can be found at http://www.tribecafilminstitute.org// 

Throughout the festival, audiences were able to vote for their favorite films for the Heineken Audience Award. This 
year’s winner was  Give Up Tomorrow, directed by Michael Collins. Mr. Collins is an alumnus of the Tribeca All 
Access program and festival audiences have given him the recognition he deserves with this award. Mr. Collins's film 
came out on top of 93 feature-length movies at the festival, from an initial list of 5,624 submissions—the most in 
Tribeca's 10-year history. He will receive a cash prize of $25,000. 
 
New to this year, TFI expanded their partnership with premiere beer importer Heineken to bring the Heineken Voces 
Grant,which encourages Hispanic Filmmakers to redefine, reinvent, explore and create visions and stories that reflect 
their diverse cultures. Carolyn Concepcion, Brand Manager of Heineken, said that Heineken is “excited to elevate our 
partnership with Tribeca to honor the contributions of American Latino filmmakers and give them access to new 
resources.”TFI has a history of empowering the talented community of American Latino Filmmakers and 
the Heineken Voces Grant will strengthen this initiative. Heineken and the Tribeca Film Institute will announce an 
open call for entries within the coming months.  
 
International and multicultural films, as well as foreign directors won top honors at the juried World Competition of the 
Tribeca Film Festival. Some highlights include SHE MONKEYS of Sweden won the The Founders Award for Best 
Narrative Feature for its portrayal of two young women competing for one chance to win. The Best Documentary 
Feature award went to Bombay Beach, concerning cross cultural and generational shifts of three protagonists in 
California. The award for Best New Documentary Director went to Pablo Croce of Venezuela, for his piece on 



ultimate fighting and its brutality in  Like Water. In addition to cash awards , the Festival presented the winners with 
original pieces of art created by seven acclaimed artists, including Robert De Niro Sr. and Nate Lowman. 
 
The New Victory Theater’s El gato con botas 
After directing 33 Variations, Moisés Kaufman knew he wanted to direct an opera next.  “I’ve staged classical music 
before, and it's unlike directing anything else,” he said. So when Gotham Chamber Opera came to him and his 
company, Tectonic Theater Project, with the opera Puss in Boots (El gato con botas), he fell in love with it 
immediately and jumped at the chance to direct the production.  “Montsalvatge is one of the great Spanish 
composers of the last century, and Puss in Boots not only has depth and sophistication, but it's also very funny and 
witty.  The best way to describe this music is like looking at a building from Antonio Gaudi! It has the same charm, 
humor and daring,” Moisés said. Making Puss in Boots even more exciting for Moisés and Gotham Chamber Opera is 
the chance to work with London’s Blind Summit, one of the best puppet companies in the world today.  All three 
artistic powerhouses are in love with Montsalvatge's spirit, mischief and playfulness. What is it like for Moisés to direct 
a production for young audiences?  “Liberating!  Children's imaginations are so active.  The task is to make sure we 
use that to our greatest advantage.” Two performances were in Spanish. All other performances in English. All 
performances supertitled in English. For more information about Puss in Boots (El gato con Botas), 
visit newvictory.org. 
 
 
New-York Historical Society and El Museo del Barrio Join Forces for Nueva York 
Exhibition 
In an unprecedented collaboration, the New-York Historical Society and El Museo del Barrio presents Nueva 
York (1613-1945), the first museum exhibition to explore how New York’s long and deep involvement with Spain and 
Latin America has affected virtually every aspect of the city’s development, from commerce, manufacturing and 
transportation to communications, entertainment and the arts. Organized by the two institutions, Nueva York will be 
on view through January 9, 2011, at El Museo del Barrio, 1230 Fifth Avenue (at 104th Street). Bringing together the 
resources of New York’s oldest museum and its leading Latino cultural institution, this exhibition will span more than 
three centuries of history: from the founding of New Amsterdam in the 1600s as a foothold against the Spanish 
empire to the present day, as represented by a specially commissioned documentary by award-winning filmmaker Ric 
Burns. Nueva York will bring this story to life with hands-on interactive displays, listening stations, video experiences 
and some 200 rare and historic maps, letters, paintings, drawings and other objects drawn from the collections of the 
two museums, as well as from many other distinguished institutions and private collections. According to Dr. Louise 
Mirrer, President and CEO of the New-York Historical Society, “The topic we address in Nueva York is so vast—
spanning centuries and continents—and has so much to tell us about present-day national issues such as 
immigration, education and language.” Julián Zugazagoitia, outgoing Director and CEO of El Museo del Barrio, 
stated, “The tremendous impact of Sonia Sotomayor’s appointment to the Supreme Court has helped awaken people 
around the country to the integral, complex and powerful presence of Latinos in New York. But most people, including 
Latinos themselves, still do not appreciate how deeply our roots are sunk into this city, or how widely the branches of 
Latino cultures’ influence have spread. We are thrilled to be telling this story at last, and telling it with all the depth 
and expertise at our command.” Lead sponsorship of Nueva York is provided by 
Cablevision. Visit www.elmuseo.org/en/event/nueva-york-1613-1945. 
 
 
National Museum of Women in the Arts’ Exhibition of Trailblazing African-
American Artist Lois Mailou Jones 
The National Museum of Women in the Arts is presenting Lois Mailou Jones: A Life in Vibrant Color, the first major 
retrospective surveying Jones' diverse subjects and styles, on view October 9, 2010, through January 9, 2011. The 
exhibition of more than 70 works begins with the sketches and designs Lois Mailou Jones (1905-1998) created during 
the Harlem Renaissance. After graduating in 1927 from the School of the Museum of Fine Arts, Boston, Jones began 
her career as a textile designer. She sold her bold fabric creations to department stores until a decorator told her that 
a colored girl wasn't capable of producing such beautiful designs. This incident prompted Jones to shift her focus to 
the fine arts so she could sign her works. Jones' influences were extensive throughout her career. As a student in 
Paris in the late 1930s, she painted nudes, city scenes, the French countryside, and traditional still lifes. After 
returning to the states her works conveyed the social struggles of African-Americans through powerful psychological 
portraits such as Jennie (1943) and Mob Victim (1945).  In addition to her outstanding accomplishments as an artist, 
Jones was also a noted educator at Howard University in Washington, D.C. for 47 years. Among her illustrious 
students: David Driskell, Elizabeth Catlett and Robert Freeman. Lois Mailou Jones continued to create her vibrant 
paintings until her death in 1998. A Life in Vibrant Color is organized by the Mint Museum of Art in collaboration with 



the Lois Mailou Jones Pierre-Noel Trust, and toured by International Arts & Artists. Lead support provided by Walmart 
with additional support from Lois Lehrman Grass, National Endowment for the Arts, Verizon, and 
ESSENCE. Visit www.nmwa.org. 
The 14th Annual Urbanworld Film Festival Announces Winners 

The 14th Annual Urbanworld Film Festival, presented by BET Networks, announced its winners including the 
narrative feature (MOOZ-LUM, written and directed by Qasim Basir; produced by Dana Offenbach and Samad 
Davis), documentary feature (BOUNCING CATS, written and directed by Nabil Elderkin, Isaac Hagy; produced by 
Nyla Hassell, George Mays, Claude Merkel and Charles Spano), screenplay (GRACEY, written by Julian Breece), 
teleplay (LOVE AND POLITICS, written by Tracy Oliver), and audience award categories, including FINDING GOD IN 
THE CITY OF ANGELS, written by Simon J. Joseph, Ph.D; directed by Jennifer Jessum; produced by Jennifer 
Jessum, Simon J. Joseph and Edward Osei-Gyimah.  The five-day festival was held September 15-19 in New York 
City and concluded with an awards brunch -- hosted by tv/radio personality FREE and VIBE editorial director Datwon 
Thomas. Founded by Stacy Spikes Urbanworld, which screened 71 films this year, is the largest internationally 
competitive festival dedicated to the exhibition of independent cinema by and about people of color. Urbanworld 
closed its 14th film festival  with the world premiere of I Will Follow, directed by Ava DuVernay (My Mic Sounds Nice) 
and starring Salli Richardson-Whitfield (Sci Fi Channel's "Eureka"), Omari Hardwick ("Dark Blue," "For Colored 
Girls"), Dijon Talton ("Glee"), Michole White ("Medium"), and comedian Royale Watkins. The film received a standing 
ovation, after which ESSENCE entertainment director, Cori Murray, moderated a Q&A session. Additional screenings 
included the ESPN "30 for 30" documentary One Night in Vegas, directed by Reggie Rock Bythewood and 
HBO's Boardwalk Empire, directed by Martin Scorsese and starring Michael Kenneth Williams (The 
Wire). Visit www.urbanworld.org. 

 
Lionsgate and Televisa Join Forces to Launch Pantelion Films for Latino 
Moviegoers in the U.S. 

Lionsgate, the leading independent filmed entertainment studio, and Televisa, the Spanish-language media company, 
has announced the launch of Pantelion Films, a joint venture designed to target Hispanic moviegoers in the U.S., the 
fastest-growing segment of the U.S. moviegoer population. The new venture was unveiled by Lionsgate Co-Chairman 
and Chief Executive Officer Jon Feltheimer and Grupo Televisa Chairman and Chief Executive Officer Emilio 
Azcarraga. Noting that 26 million U.S. moviegoers are Hispanic and that they represent more than one-fourth of all 
frequent moviegoers in the U.S., Pantelion will release a slate of eight to 10 films a year over the next five years 
targeted to Latino audiences, kicking off with the January 2011 release of the comedy From Prada To Nada.  
"Pantelion is unprecedented in terms of the production, distribution and marketing resources we are focusing on the 
Latino moviegoer in the U.S. and the consistent pipeline of movies we are offering Hispanic audiences," said 
Feltheimer. "Lionsgate is an ideal partner for extending Televisa's reputation for original, quality, commercially 
exciting filmed entertainment to the vast market of Spanish-speaking moviegoers in the U.S.," said Azcarraga. 
Pantelion was immediately hailed by the top three U.S. theatrical exhibitors, including AMC Cinema, Cinemark and 
Regal Entertainment Group, representing more than 50% of U.S. screens, and the new venture is in active 
discussions with major exhibitors for showcasing its slate. "The Hispanic audience is one of the most vibrant parts of 
the U.S. moviegoing community, and we are always looking for ways to broaden our selection of offerings to them," 
said Gerry Lopez, President and Chief Executive Officer of AMC Cinema. 

 
The 11&1/2 Polish Film Festival Los Angeles 

This past week, the 11&1/2 Polish Film Festival Los Angeles celebrated the achievements of Polish filmmakers from 
October 15 to 21, 2010. At the Gala Opening at the Laemmle's Sunset 5 on October 14th the organizers 
presented All That I Love by Jacek Borcuch (the Polish submission to the 2010 Oscars® in Foreign Language Film 
Category). For the eleventh and half time anniversary the festival organizers presented the most recent achievements 
of Polish cinema, among others: Odd Man Out by Pawel Wendorff, Baby Project by Adam Dobrzycki, The 
Christening by Marcin Wrona, Decalogue 89+ vol. 1 & 2, Case Unknown by Feliks Falk, Janosik. The True Story by 
Kasia Adamik & Agnieszka Holland, Mall Girls by Katarzyna Roslaniec, Mother Teresa Of Cats by Pawel Sala, 
and Piggies by Robert Glinski. The Festival continues to grow each year by screening more films and drawing larger 
crowds. Visit www.polishfilmla.org for details. 



 
 
 
Fox Home Entertainment Releases Celebrated Women of Color Film Collection 

Twentieth Century Fox and MGM Home Entertainment has released the Celebrated Women of Color  film collection, 
a selection of films featuring performances from Queen Latifah, Angela Bassett, Jada Pinkett Smith, Jennifer Hudson, 
Alfre Woodard, Alicia Keys, Sanaa Lathan, Loretta Devine, Whitney Houston and Whoopi Goldberg. 
 
Movies in the collection include Beauty Shop, The Secret Life of Bees, How Stella Got Her Groove Back and Waiting 
to Exhale, among others in two separate volumes of four films. 

 
Lincoln Center Out of Doors Presents Outstanding Latino and Latina Artists 

This year's Lincoln Center Out of Doors (LCOOD), will offer three weeks of FREE music and dance on the plazas of 
Lincoln Center, and will run from August 5 through August 23. 
 
The 39th annual edition of the festival will present a wide range of music and dance events by dozens of 
international, U.S. and local artists, including outstanding Latino and Latina artists representing a wide range of 
backgrounds, and music and dance styles and traditions. One of New York's most anticipated summer traditions, Out 
of Doors has grown into one of the largest free summer festivals in the U.S., and is enjoyed annually by thousands of 
people who come to its music, dance, spoken-word, special events, and family programs representing traditional and 
contemporary arts and culture from around the world. Visit www.LCOutofDoors.org. 

 
The 2010 Tribeca Film Festival Puts Spotlight On Special Interest Films 

The Tribeca Film Festival, founded in 2001 is an annual celebration of film, music and culture. This year’s festival, 
April 21 through May 2 in New York, features numerous categories of films that reflect the diversity of the film 
program. 
 
This year's program themes include Hispanic & Latino, East Asian, women, Middle Eastern, Irish, Scandinavian, 
LGBT, among others. This year’s participants include filmmakers from South and Central America, Asia, Europe and 
the Middle East. Also, this year the Festival offers the inaugural 2010 Tribeca Film Festival Virtual, a new online 
extension of the Tribeca Film Festival. The Virtual Festival will be available to Tribeca Film Festival Virtual premium 
passholders to screen from their computers, anywhere in the continental United States from April 23–April 30. The 
Tribeca Film Festival has attracted over two million attendees from the US and abroad since its founding and has 
generated more than $425 million in economic activity for New York City. For more information 
visit: www.tribecafilm.com.  

 
New Orleans Leaps from the Big Screen in The Princess & The Frog 

Streetcars, carriage rides and an enchanted love story capture the beauty of New Orleans in Disney’s new animated 
film The Princess and The Frog. 
 
The New Orleans Multicultural Tourism Network (NOMTN) has leaped on this opportunity to present a family of four 
the chance to visit the real New Orleans and to visit the places and hear the music showcased in the film. Filmgoers 
in the Atlanta, Dallas and Houston regional markets are part of a new in-cinema advertising campaign promoting the 
Enchanted Vacation contest. Before the main feature, a 30-second commercial airs inviting audiences to enter the 
contest by sending a text from their phones. The spot previews some of the historical landmarks and fun attractions 
that are synonymous with New Orleans and featured in the film. “New Orleans was ranked second by Travel+Leisure 
magazine as having the friendliest residents,” said Toni Rice, president of the New Orleans Multicultural Tourism 
Network. “The Enchanted Vacation package for four to New Orleans reflects that welcoming spirit, and it gives 
moviegoers the opportunity to see firsthand why we love this wonderful city.” Founded in 1990, NOMTN works to 



encourage multicultural visitation to New Orleans. Its mission is to identify and promote the cultural diversity of New 
Orleans and to increase leadership, career, and business opportunities at all levels of the hospitality industry, 
partnering with local businesses and tourism entities to help keep New Orleans in the hearts of travelers. 
Visit www.SoulofNewOrleans.com for more information. 

 
 
Raisin in The Sun: Diversifying Broadway By Eric Schnall 

For this inaugural column, we asked Eric Schnall, Associate Producer and Marketing Director, of the Broadway 
show “Raisin in The Sun” to share the case study of its highly successful marketing campaign (with a budget of just 
over $800,000 total for advertising, including pre-production, and under $7,000 for street promotion, for the entire run) 
that attracted a diverse audience to Raisin in The Sun and is a prime example of how Broadway is responding to an 
increasingly multicultural America. 

The Start of Something Big 

I’ve worked on shows that have brought non-traditional audiences to the theater… shows that managed to crack the 
mainstream and challenge preconceptions of who goes to the theater and will buy a ticket to a show. When Raisin 
was in pre-production, I was told that we would be lucky if African-Americans made up 40% of our audience; I was 
told how difficult it was to bring this audience to Broadway. However, it was clear once we began performances that 
'Raisin' was attracting an enormous audience made up primarily of African Americans. Couples on dates; multi-
generations of African American families and they’re all connecting to the show and cheering at the end. It was a 
vision of what Broadway could be. By the end of our run, our audiences (by our estimates) were 75% African 
American, sometimes greater. It became a bona fide mega-event in the African American community, unlike any 
Broadway show before it. The demographics turned Broadway on its ear. 

"Raisin" was historic in many ways. The production recouped faster than any play or musical on Broadway in 2004. It 
broke house records at the Royale Theatre for eight weeks in a row. It won two Tony Awards and was nominated for 
two more. It was the second most financially successful play of all time on Broadway – in terms of how much it 
grossed per week - second only to the revival of 'Long Days Journey Into Night' with Vanessa Redgrave, which had 
the benefit of both a higher ticket price and a more traditional Broadway audience built into it. 

We went on sale with “Raisin” with a full-page 4-color ad in The New York Times in February. It was an American 
Express Gold Card offer. And we didn’t sell many tickets from that ad. Rather than panic, we realized that our target 
audience wasn’t necessarily reading The New York Times. 

Marketing “Raisin in The Sun” to a Diverse Audience 

I’ve worked on shows that have attracted large audiences of young people. Young people are not necessarily reading 
the New York Times or receiving direct mail pieces in their mailboxes. They’re listening to the radio or going to clubs 
and record stores or surfing the Internet. So that’s exactly how we reach them – we go where they go. We did use 
traditional means of marketing and advertising Raisin -- a direct mail piece sent to 250,000 homes, ads in The New 
York Times and TimeOut New York, etc...but from day one these were supplemented by a vast array of promotions 
and marketing strategies to expand the breadth of the Raisin campaign to reach African Americans and young 
people. 

Street Teams Were Effective 

I’d used street teams very successfully on De La Guarda, flyering outside of clubs at 3 am on the weekend. So we did 
the same thing with Raisin, blanketing the city’s clubs, record stores, concert venues, bars, retail, etc. If there was a 
Black Eyed Peas or a Missy Elliot or a NERD concert, our street team was there handing out flyers. We went to 
MTV’s Times Square studios and stood outside while they filmed TRL. We wanted to create a buzz. We had scaled 
the theater so that there were affordable seats for young people at every performance. Tickets in the front row were 
$25. 



Start With A Classic Play and an Unbeatable Cast 

The casting on “Raisin” was incredible. We had a three-time Tony winner in Audra McDonald, a beloved TV star in 
Phylicia Rashad, an up and coming film star in Sanaa Lathan and a worldwide superstar in Sean Combs. It was 
magical, this combination of celebrity from very different arenas, and I think it very much contributed to the event-
ness of “Raisin”. As soon as casting was finalized and I realized we had Audra McDonald and Sean Combs playing a 
married couple -- that is totally unexpected, and the unexpected is exciting to audiences. The casting was electric. 

Sean’s celebrity also opened doors and broadened the scope of our promotion; it allowed me to do promotions, for 
instance, at the Virgin Megastores in NYC. The idea of marketing a 45-year-old classic play at a record store, or 
flyering outside of a club at 3 a.m. is pretty radical. And my street teams reported real excitement amongst young 
people. So very early on, I realized that this could work in a big way. We had 4 exciting stars coming from different 
worlds reintroducing a fantastic play to a new generation. We were an altogether different kind of Broadway event. 

Urban Radio / Black Press / Internet Promotion 

We created massive promotions at urban and R&B radio stations like WBLS, Hot 97, 98.7 Kiss and WKTU. Print-
wise, we arranged promotions with Vibe, The Source and Essence. We also did web promotions with Essence and 
Vibe that included email blasts with discounted tickets for Raisin while the show was in previews in March and April. 
We saw significant sales from these promotions and everyone took notice. I quickly realized that the African 
American audience was embracing this show in a big way from the get-go. We began to advertise in African 
American newspapers, such as The Daily Challenge and the Amsterdam News. I also had a multi-lateral promotion 
with America Online that included prominent placement on its Black Focus page, as well as special ticket offers and 
email blasts to AOL subscribers on a national level. After the show opened, we continued to advertise in black print 
media, while cutting back on our spending in The New York Times and TimeOut. If the New York Times readers 
weren’t coming to our show, why advertise there? 

Grass Roots Outreach 

We got the word out to the group sales agents who specialize in African American outreach. We sent information to 
church groups, universities, high schools, etc. We flyered African American neighborhoods in Brooklyn, the Bronx, 
etc. We spread the word on Internet message boards and to organizations like NAACP, hip-hop and multi-cultural 
organizations, not-for-profits, etc. 

Subway and Amtrak Advertising 

We spent a large chunk of our advertising budget on a subway campaign. We had 400 posters on subway platforms 
throughout the five boroughs of NYC. We thought that the scope of our audience for “Raisin” was as large and varied 
as New York itself, and the subway just seemed the most natural and effective way to reach the largest audience 
possible. Raisin is such an important and relevant play, and we realized it would be a cultural event way before it 
actually became one. I arranged a promotion with Amtrak in which large banners were hung in train stations in 
Philadelphia, New Haven and Washington DC well in advance of our first performance. We wanted to get the word 
out on the broadest level possible. 

Word-of-Mouth Kicked In 

In previews, we saw that the show was genuinely clicking with audiences. They were laughing and crying and having 
a very visceral, immediate connection to the play. As soon as the cast took its curtain call, our audience would leap to 
its feet. It was a very immediate and genuine ovation. It was very exciting. There was a buzz in the theater unlike any 
I’d ever experienced. So we knew we had a show that was clicking with audiences, and positive word-of-mouth was 
spreading quickly. 

The show received mostly favorable reviews. Our weakest review happened to appear in The New York Times, and 
for a traditional Broadway show, that might have spelled disaster. The producing team went straight into a post-
opening advertising and marketing meeting, in which we culled the reviews; see what we’ve got, strategize and make 
big decisions. During the meeting, we kept getting the box office numbers, and they were off the hook. Even though 
we’d received a less-than-stellar review in The Times, it wasn’t having any impact on the box office --- and in a sense, 



that was truly radical, that a lousy New York Times review just didn’t matter one bit. We were all enormously proud of 
the production, so it was gratifying to watch the numbers go through the roof. From there on, the box office just kept 
growing. Word of mouth was fantastic. There were lines of African Americans of all ages stretching down 45th Street, 
something you just don't see on Broadway. 

Sean Combs: The Show’s Secret Marketing Tool 

Sean Combs was a dream in terms of his dedication in getting the word out. He went on TV, radio, did countless print 
interviews. He spread the word and did so much work on behalf of the production. He believed in Lorraine 
Hansberry’s play and her legacy, and worked very hard to bring in a new audience to Broadway. He very much 
complemented the promotion for the show. He went on MTV’s TRL, BET’s 106 & Park, The View, Letterman, the 
Today Show, etc. We were lucky to have a star that was so committed to the project. He believed in the play and its 
relevance on a very gut level, as we all did. The cast was very unified, and a true family. Everyone on the Raisin team 
both on stage and off was very much in love with Lorraine Hansberry’s play; there was a sense that we were all trying 
to honor her legacy and bring this production to as wide an audience as possible. I think Lorraine would have been 
thrilled that her play reached such a wide audience and became a pop cultural phenomenon all over again, 45 years 
after its Broadway debut. Mohammed Ali, Usher, Hilary Clinton, Aretha Franklin, 50 Cent, Bono, Outkast, Denzel 
Washington, Nicole Kidman ... all the stars came to see the show. In May, the show received four Tony nominations 
(Phylica Rashad became the first African American actress to win Best Actress in a Play, and Audra McDonald won 
her 4th Tony Award for Best Featured Actress). We pretty much sold out the entire run right then and there. You 
couldn’t get a ticket for the last two months of the run. 

The Broadway of The Future 

Raisin really turned Broadway on its ear. It was a new breed of mega-event, one that was embraced by African 
Americans. "Raisin" proved that the black audience is ready, willing and able to come out and support Broadway in a 
big way. It remains so far the most profitable show on the 2004 season -- and its run was just 15 weeks. It's an 
absolutely amazing statistic. 

Our four stars had commitments after our 15 weeks were up, so we knew there was little chance of extension. But 
there was something absolutely thrilling about a show going out on top, both artistically and commercially. The 
success of "Raisin" bodes very well for the future of Broadway. Contact: Eric Schnall, 212-352-9520 
or EMSchnall@aol.com. 

 
Lincoln Center Celebrates Black History Month 2010 

Lincoln Center for the Performing Arts marks Black History Month 2010 and celebrates the contributions of African-
Americans to the arts with a variety of programs presented by Lincoln Center resident organizations and in 
collaboration with community partners. 
 
This year’s events include “Basie And The Blues” presented by Jazz at Lincoln Center; “Dee Dee Bridgewater - To 
Billie With Love—A Celebration Of Lady Day” presented by Lincoln Center’s American Songbook; “American Girl, 
World Citizen: A Musical Journey Of Nina Simone” presented by Lincoln Center, Black Rock Coalition and CUNY and 
“Leslie Uggams Uptown Downtown” presented by Lincoln Center’s American Songbook. For additional information 
and program details visit www.LincolnCenter.org. 

 
Reel Pride’s First Annual LGBT Film Festival 

A two-day event in Richmond, VA featured five award-winning independent films that celebrate the diversity of the 
LGBT community. The festival was held February 5th and 6th at the Firehouse Theater in Richmond. 
 
Friday night featured a cocktail reception and screening of the film Patrick 1.5, the story of a gay couple that tries to 
adopt a baby and ends up with a 15-year old homophobic boy. Rosmy, a non-profit source for supportive services for 
gay, lesbian, bisexual, transgender and questioning youth ages 14-20, co-organized the 
festival. Visit www.reelpriderichmond.org. 



 
 
Chicago Museum Of Science And Industry’s 2010 Black Creativity Program 

Beginning January 14, 2010, the Museum of Science and Industry will kick off its annual Black Creativity program 
with the exhibition Taking Charge of YOU! This interactive Black Creativity exhibit explores simple ways to live a 
healthier lifestyle from an African-American perspective. 
 
From hip-hop moves for exercise, to fresh and healthy meal choices, the exhibit will provide information on how to 
protect and nourish the body and will call attention to the health challenges faced by many African Americans, 
including asthma, diabetes, high blood pressure, obesity and stress. This exhibit is being hosted in conjunction with 
the October 2009 opening of the Museum’s newest permanent exhibit, YOU! The Experience—a comprehensive 
exhibit on human health and the connection between mind, body and spirit in the 21st century. The exhibit will also 
celebrate the achievements of African Americans in medicine by highlighting contemporary and pioneering physicians 
and educators who have exemplified excellence in their field. Guests will be able to learn about the rich tradition of 
historically black colleges and universities in preparing hundreds of African Americans for health care professions. 
The Black Creativity program runs through February 28, 2010. Visit the Museum’s Web 
site, www.msichicago.org for a full listing of events. 

 
New York City Opera and the Schomburg Center for Research in Black Culture in 
Collaboration 

Following the success of Black History at New York City Opera, last season’s inaugural series of events co-presented 
by New York City Opera and the Schomburg Center for Research in Black Culture, City Opera returns to the 
Schomburg Center in 2010 for three new collaborative programs celebrating the great American operatic repertoire 
highlighting the African-American experience, the distinguished African-American artists who have enriched the opera 
world, and City Opera and Schomburg’s parallel commitment to promoting black culture.  

The series begins with Opera at the Schomburg on February 1, 2010, in partnership with artists from Opera Noire of 
New York, followed by A Tribute to Robert McFerrin on March 6, 2010 and The Life and Times of Malcolm X on May 
12, 2010, marking the 45th anniversary of the assassination of Malcolm X. “It says a lot about the spirit of New York 
City Opera that our very first Cio-Cio San in Madama Butterfly, back in 1946, was the great African-American soprano 
Camilla Williams, and that the first world premiere we presented, in 1949, was the opera Troubled Island, by two 
major African-American artists: composer William Grant Still and poet Langston Hughes,” said George Steel, City 
Opera’s general manager and artistic director. “The Schomburg Center is pleased to collaborate again with New York 
City Opera and present an exciting program series celebrating the rich history of African-American artists in opera 
and extraordinary works by African-American composers,” said Howard Dodson, Director of the Schomburg Center 
for Research in Black Culture. For over eighty years the Schomburg Center for Research in Black Culture, a research 
unit of The New York Public Library has collected, preserved, and provided access to materials documenting black 
life, and promoted the study and interpretation of black history and culture. For more information 
visit nycOpera.com and schomburgcenter.org. 

 
The 2009 Tribeca Film Festival Puts Spotlight On Foreign Films 

The Tribeca Film Festival, founded in 2001 is an annual celebration of film, music and culture. This year’s festival 
starts on April 22 and continues through May 3 in New York. The festival features a number of foreign films that 
reflect the diversity of the film program. 
 
This year’s participants include filmmakers from South and Central America, Asia, Europe and the Middle East. This 
year's program themes include Hispanic & Latino, Asian, Jewish, women, Middle Eastern and LGBT, among others. 
 
Featured films include a story of Luis Tiant, one of baseball’s top pitchers, returning to Cuba after a half-century exile 
(‘The Lost Son of Havana’ directed by Jonathan Hock); an examination of the realities of chronic hunger for three 
Brazilian families (‘Garapa’ directed by Jose Padilha); a tale of a cellist who returns to his picturesque rural hometown 
with his wife following of his breakup of his Tokyo orchestra (‘Departures’ directed by Yojiro Takita, winner of the 



Academy Award for best foreign language film); a documentary about a group of North Korean concentration camp 
escapees (‘Yodok Stories’ directed by Andrzej Fidyk); and a story of an overweight chef and three close friends who 
abandon their weight-loss group to pursue an activity for which girth is a virtue: sumo wrestling (‘A Matter Of Size’ 
directed by Erez Tadmor, Sharon Mayon), among many others. The Tribeca Film Festival has attracted over two 
million attendees from the US and abroad since its founding and has generated more than $425 million in economic 
activity for New York City. For more information visit: www.tribecafilm.com. 

 
The 2008 Tribeca Film Festival: Asian, African, Latin and Middle Eastern Movies 
Featured 

The 2008 Tribeca Film Festival held from April 23 – May 4, 2008 in New York, showcased 121 feature films and 79 
short films representing 41 different countries that reflected the diversity of the film program.  
Movies from around the world, e.g. Asia, Latin countries, Africa and the Middle East and women themed films were 
presented as well. Also, the festival celebrated the 5th year of Tribeca All Access (TAA) - a program of the Tribeca 
Film Festival and the Tribeca Film Institute - designed to help foster relationships between film industry executives 
and filmmakers from traditionally underrepresented communities. Notable films from this year’s festival included: 
‘Fermat’s Room’ (directed by Luis Piedrahita, Spain); ‘Life in Flight’ (directed by Tracey Hecht, USA); ‘Quiet in Chaos’ 
(directed by Antonello Grimaldi, Italy); ‘Strangers’ (directed by Erez Tadmor and Guy Nattiv, Israel). The 2008 Tribeca 
Film Festival had a total attendance of just under 400,000. Contact Tribeca Film Festival 
at www.tribecafilmfestival.org. 

 
Bombay Dreams: Attracting South East Asians to Broadway 

Q&A with Sudhir Vaishnav, President, EsVee Consulting and Marketing Services, and Associate Producer of 
Bombay Dreams 
How did you first become involved with Bombay Dreams? 
I presented composer A R Rahman’s concerts in the USA in 2000. At that time he was already busy with the London 
production and I showed keen interest in being involved with the project. Mr. Rahman introduced me to Andrew Lloyd 
Webber and his company, Really Useful Group, and Waxman Williams. Now, I am very much involved with the show 
on a day-to-day basis. Liaising with our PR company, Barlow Hartman, and our marketing consultant, Margery 
Singer, and company and community outreach programs. I have been a pioneer in bringing theatrical and musical 
concerts from India for the past thirty years and I continue do so. I have arranged concerts nationwide in Los 
Angeles, Chicago, San Francisco, Toronto, etc. I am also currently involved with producing East West Fusion Musical 
albums. I am also planning to take a tour of Broadway Productions to the Indian sub continent and the Far East. 

Read the full article: Bombay Dreams: Attracting South East Asians to Broadway 
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“Bombay Dreams: Attracting South East Asians to Broadway” 
Q&A with Sudhir Vaishnav, President, EsVee Consulting and Marketing Services, and  

Associate Producer of Bombay Dreams  

How did you first become involved with Bombay Dreams?  

I presented composer A R Rahman’s concerts in the USA in 2000. At that time he was already 
busy with the London production and I showed keen interest in being involved with the project. 



Mr. Rahman introduced me to Andrew Lloyd Webber and his company, Really Useful Group, 
and Waxman Williams. Now, I am very much involved with the show on a day-to-day basis. 
Liaising with our PR company, Barlow Hartman, and our marketing consultant, Margery Singer, 
and company and community outreach programs. I have been a pioneer in bringing theatrical and 
musical concerts from India for the past thirty years and I continue do so. I have arranged 
concerts nationwide in Los Angeles, Chicago, San Francisco, Toronto, etc. I am also currently 
involved with producing East West Fusion Musical albums. I am also planning to take a tour of 
Broadway Productions to the Indian sub continent and the Far East.  

What media is used to market the show? Who is responsible for contacting the Indian 
media in U.S.?  

I work very closely with most major South East Asian media. India Abroad, News India Times, 
India Today, TV Asia, ITV/Vision of Asia RBC Radio, EBC Radio. I have a one-on-one 
relationship with the media and I personally make sure each detail is carried out meticulously 
and my clients get the best ROI in reaching the targeted market.  

Describe your marketing outreach via community organizations.  

I am very actively involved with several community organizations in various capacities. I am 
also the Vice President of Federation of Indian Associations, which is the largest umbrella 
organization, having approximately 110 regional organizations as its members. I recently invited 
Mr. A R Rahman as the Grand Marshall for our India Day Parade in Manhattan. We had cast 
appearing on our Bombay Dreams float. The leading members of the cast also appeared at the 
Grand Gala Banquet in honor of the Grand Marshall.  

What percent of the audience would you say is South East Asian?  

The audience split is 70/30. Approximate attendance of people of SE Asian origin is 30%. We 
have a very diversified attendance from other ethnic communities. The other interesting factor is 
the age group. It is a very family oriented show and Rahman has his own following from 
grandchildren to grandparents.  

What is the audience reaction?  

The audience just loves it. They give a standing ovation every night and go out dancing to the 
lilting tunes of Bombay Dreams.  

“Bombay Sapphire Gin: Sponsor of Bombay Dreams  

Mel R. Korn, whose career is devoted to consumer marketing, is credited with putting together 
the partnership between Bombay Dreams and Bombay Sapphire Gin. Korn formed a company 
named The Entertainment Partnership, which invests in live theatre (Swing, The Producers, 
Hairspray, and Flower Drum Song), as well as bringing new corporate investors into the world 
of live theatre. Korn is Vice Chairman of Saatchi & Saatchi X, a separate company owned by 
Saatchi & Saatchi, which focuses on the shopper phase of marketing. Among his clients are 



major blue chip packaged goods corporations. Here, he tells Multicultural Entertainment News 
how the sponsorship came about.  

The costs of Broadway musicals have escalated to point of being in the stratosphere. They are in 
the $12, 14, 16 million dollar proportion. And this is just to get the show stage ready. It has 
nothing to do with cost of operating every week. Broadway needs to begin to find other avenues 
to raise funds. In order for Broadway to make it, in the long term, it will need more corporate 
investments. Big commercial companies- i.e. Coca Cola, Pepsi Cola, P&G, General Mills often 
invest a lot of money in feature films. Hollywood gets these sponsorships. In feature films and in 
commercials for new films, you see products such as Pepsi, etc. in the fridge. Live theatre has 
not tapped this end of market and it is an important potential source of investor and marketing 
partnerships. New sources of investment in live theater are greatly needed. Companies can find 
shows that are relative to the brand/products/services they market and can integrate them into 
live theatre. When I read the script and saw artist sketches of the set of Bombay Dreams...the 
colors, the blue color, and the thought of Bombay, India prompted me to write to Bacardi. 
Bacardi owns Sapphire Gin. Also, there seemed to be a need for a new a cocktail in New York 
(now named Bombay Dreams). I sent my thoughts to Bacardi and they responded positively and 
spoke about how they could be involved. This was the beginning of the relationship between 
Bacardi and Bombay Dreams. The relationship developed into a marketing partnership with 
promotions, social activities and PR work involved. The drink, “Bombay Dreams,” which was 
developed through Bacardi research and lab work, has an exciting light blue color, is presented 
in a martini glass, and can actually be ordered in bars today! And, naturally available at the bars 
in the Broadway theatre.  

 


