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Ads Speak to Asian-Americans

Asian-Americans are attracted to mainstream advertisers, despite language and cultural differences. Kang & Lee
Advertising, for example, has produced the four print ads below to promote participation in the federal census.
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New Jersey

SPEAK NATIVE
LANGUAGE
AT HOME

FILIPINO
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Hawaii
Illinois

New York
New Jersey
SPEAK NATIVE
LANGUAGE

AT HOME 6

*Estimates
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Kang & Lee Advertising

The ads translated: 1) Chinese: A better tomorrow is in my
hands. 2) Korean: Let’s make a difference for the future of
our community with our own hands... 3) Vietnamese: We can
improve our community life. 4) Tagalog: You can make a
difference for our future.
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